40 Under 40

A CStore Decisions Staff Report

2020 has brought challenges to the c-store industry like no other. The
COVID-19 pandemic arrived in spring, changing the way retailers approach
their businesses and escalating digital disruption. Stores have scrambled to
keep customers and employees safe with social distancing decals, masks
and plexiglass shields. At the same time, they’re launching mobile apps,
online ordering, curbside pickup, delivery and contactless payment. Next-
generation leaders, who are digital natives and generally quick to adopt
new technology, are leading the way forward with innovative solutions to

BRAD AYERS, 36

Director of Operations

Company:  Ayers Oil Co.
Headquarters: Canton, Mo.
Number of Stores: 16

Years With the Company: 12

Representing the fourth
generation in the family business,
$TCF #[GTU , TUV DGICP )
in maintenance for Ayers Qil Co.
part-time in the summers. He
joined the company full-time
in 2008 and has since led the
charge to bring its stores up to
date with technology and equip-
ment, including upgrading the
point-of-sale system, establish-
ing a loyalty partnership, intro-
ducing mobile checkout and
offering customers discounted
pricing. He also implemented an
overall PriceBook scanning build
that has allowed the company to

JGNR VIJGKT EJCKPU VJTKXG KP VIGUG FKH, EWNV VKgeGbre accurate with pricing,

On the pages that follow, CStore Decisions presents the 2020 class
of 40 Under 40 C-Store Leaders to Watch. These next-generation
leaders represent some of the most promising young executives in
the c-store industry today, selected from chains of all sizes across the
convenience store industry. Among them, these retailers hold a vari-

discounting, combos, promo-
tions and more.

What is the most challenging
issue facing young executives
today? “Labor — both man-

GV[ QH RQUKVKQPU KPENWFKPI %'l ECVGIQT[ O GgiylteindeRImgeeddtantt , PCPE
retaining staff members.”
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Several are members of the National Advisory Group’s (NAG)
Young Executives Organization (YEO), a growing group of emerg-
ing industry frontrunners focused on education and networking with
other under-40 executives in the competitive c-store channel. Those
interested in nominating future leaders for next year’s 40 Under 40 or
joining YEO can contact CStore Decisions Editor-in-Chief and NAG
Executive Director John Lofstock at jlofstock@wtwhmedia.com.




JOSEPH BARQ

District Manager,
Food Operations

SHANITA BROWN, 38

Company:  Delta Sonic Senior Manager, Financial Planning Operations
Headquarters: Buffalo, N.Y.
Number of Stores: 32 Company: 7 Hevan (7.
Years With the Company: 7 Headquarters: Irving, Texas
Number of Stores: 71,800 globally, 12,000 in North America
Years With the Company: 10

After graduating college, Shanita
Brown began her career in the
3 - convenience industry at Speedway
j 3 : ' SuperAmerica. Since then, Brown
L 0w e sl has held several positions with
Joseph Barone leads 20 teams between western 7-Eleven before being promoted to

New York and Chicago. He has also taken on several  her current role, in which she’s able
additional projects this year including increasing to harness her experience and educa-
incremental sales by getting Delta Sonic’s food tion to support one of the most innova-
programs listed on Uber Eats and Grubhub, imple- tive areas in the company — digital. She partners with a
menting waste-tracking programs to improve gross team to ensure platforms that impact customer experi-
RTQ,V CPF GPJCPEKPI HQQF UCH G éfc&s[ard ¢tdoré aperatisnB Kre implemented effectively
processes. He's also using technology to ensure HTQO UVCTV VQ ,PKUJ $TQYP KU CNUQ CP
customers are receiving the quickest and most com- a leadership and mentoring organization, Network of
plete service possible. Executive Women (NEW).
What is the most challenging issue facing What's your favorite thing about your job/role?
young executives today? “Training new hires and “The best part of my job is impacting the human experi-
other employees of different age groups, mindsets ence; from helping customers, to supporting our fran-
and learning styles by providing videos, tests and EJKUG EQOOWPKV[ VQ ETGCVKPI YGNN FG
other means to meet the needs and preferences of career and company offer intrinsic rewards that make this
each individual.” experience feel like a dream!”

BILL BUSTIN, 33

Marketing Director

Company: Dandy Mini Marts Inc.

Headquarters: Sayre, Pa.
Number of Stores: 65
Years With the Company: 25

Bill Bustin brings a fresh approach to marketing in the convenience store

space. His education and several years of previous experience with a large e-com-
OGTEG ,TO KP %JKECIQ CNNQY JKO VQ NQQM CV DTKEM CPF OQTVCT CP
marketing from a different perspective, fueling Dandy’s move toward data-driven,
digital marketing. The move has made a huge difference for the company, espe-
cially when it comes to its Dandy Stache rewards and pay program.

What is the most challenging issue facing young executives today? “Balanc-
KPI QRGTCVKQPCN GH,EKGPE[ YKVJ KPVGNNKIGPV TKUM VCMKPI CPF GZ
moving industry.”
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BRAD CAMPBELL, 28

Category Leader — Tobacco & CBD

Company: Sheetz Inc.

Headquarters: Altoona, Pa.
Number of Stores: 611
Years With the Company: 11

Brad Campbell began his career at Sheetz in
CU C UCNGURGTUQP CV 5JGGV\ UVQTG 0Q KP ..CVTQDG 2C *G C

chandising department as a planogram analyst, and then as the retail space manager

YIJGTG JG QXGTUCY VIJG RNCPQITCO VGCO CPF NQVVGT[ UCNGU CETQU
2019, Campbell transitioned into his current role as category leader for other tobacco

RTQFWEVU 162 CPF %%$& *G KU TGURQPUKDNG HQT VJG UCNGU CPF C
EKICTU CPF G EKIU CPF %%$& ECVGIQTKGU

What project or innovation are you most looking forward to in 2021? p+toO GZEKVGF

HQT VJG EQPVKPWGF GZRCPUKQP QH VJG %$& ECVGIQT[ q

MEGAN CHMURA, 3

K E LS EY CAP E L L Director of Center Store

Category Manager —

Beer, Wine & Spirits Company:  GetGo
Headquarters: Pittsburgh
Company: United Pacific Number of Stores: 265
Headquarters: Long Beach, Calif. Years With the Company: 6
Number of Stores: 451
Years With the Company: 4 .
As director of center store,
Megan Chmura oversees a plethora
The global pandemic has forced Kelsey Capel- of product families, from snacks to dairy to frozen and
lino to rethink how she manages the adult beverage OQTG +P CFFKVKQP VQ FGXKUKPI OCTI
ECVGIQT[ HQT 7PKVGF 2CEK,E %WUVQOXUKPCRG YWEGRGPAIJOWTC OCPCIGU RT!
to c-stores for inventory control operations for store managers and
their beer, wine YCTGIJQWUG UVCHH 5JG TGEGPVN[ EGF
and spirits in milk program by leveraging an assisted replenishment
communities system to generate orders based on sales volume per
YJGTG QH,EKCNWVQTG CPF TGFKTGEVKPI RTQFWEV FGI
continue to What do you think today’s young executives
limit indoor bring to the table? p;QWPI GZGEWVKXGU CTGF
capacity of bars identify and test new opportunities to capture the mil-
CPF TGUVCWT C Revidal/Gen Z consumer, monitoring results and making
To support EJCPIGU VQ VIGKT RTQITCOU CU PGGF(

VJG YGNEQOGF DWUKPGUU CPF ECRKVCNK\G QP VJG RTQ,V
potential, the category manager redirected her retail
operations team to focus more on larger take-home
RCEMCIGU CPF OCZKOK\KPI EQQNGT ECRCEKV]
What do you think today’s young executives
bring to the table? “Young executives want to work
in collaborative environments; if we are going to win,
YG YCPV VQ YKP VQIGVJGT ¢
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CANDICE CLARK, 38

iv TT>TV > "vwViA

Company: Clipper Petroleum

Headquarters: Flowery Branch, Ga.
Number of Stores: 28
Years With the Company: B

When Candice Clark joined Clipper

2GVTQNGWO CU CEEQWPVKPI

years ago, she saw just how fast-paced

RYAN CLONTZ, 36

*ATAT T

Company: Breeze Thru Markets LLC
Headquarters: Cary, N.C.

Number of Stores: 19

Years With the Company: 8

4[CP %NQPV\ UGTXGU CU RTGUKFGPV QH $TG
CTO QH %CT[ 1KN 6JG EQORCP[ QRGTCVGU
to more than 800 independently owned and operated c-stores and
gas stations. Clontz noted that working for a family-owned business
IKXGU JKO VJG fGZKDKNKV[ VQ TGCEV VQ VJG
UKQPU OQTG SWKEMN[ VIJCP JG EQWNF JCXG k
EQTRQTCVKQPU *G NQQMU HQTYCTF VQ ITQY
the upcoming years through acquisitions and new-to-industry sites.

What makes young executives effective in the competitive
convenience store industry? p+ DGNKGXG VJCV VQFC[oU

EYRUYTGUNCGd KPEPQXCVKXG CPF CFCRVKXG VQ V

VIJCV KU CXCKNCDNG 6JKU CVVKVWFG CNNQY

VIJG EQPXGPKGPEG UVQTG KPFWUCV[WOIK&EBEQPXGPKGPEG OGCPU HQT VQFC]Jo

a challenge she welcomed. For exam-

RNG UJGoU YKVPGUUGF JQY HOQOQFUGTXKEG

stepped up as a major differentiator

KP VJG EQORGVKVKXG TGVCKN GPXKTQPOGPV

She was recently promoted to chief

,PCPEKCN QH,EGT YJKEJ OGCPl@E(UG\QIhJN, 33

a more strategic role for the company’s

ITQYVI KPKVKCVKXGU %NCTM NQQMU HQTYCTF
VQ KFGPVKH[KPI PGY KPXGUVC@PVU rogawdaron

pand market share in the new year.
What do you think today’s young
executives bring to the table?  “I

DGNKGXG VJICV [QWPI GZGEWVKXGU
HTGUJ RGTURGEVKXG CPF PQV QPN[ JCXG
VIGKT ,PIGT QP VJG RWNUG QH YJCVoU JCR

pening now, but plan for where things
are headed in the future.”

YivOi~Oi "AiViceA cev ,ii>"e "

of Oklahoma; Division
of Commerce Retail
Headquarters: Durant, Okla.

I C

Number of Stores;
pompany 4.5

+E[ % QPP DGICP JGT ECTG CV
a local family-owned hardware store. After
EQNNGIG UJG DGICP YQTMKPI YKVJ C E UVQTG
LOQKPGF %JQEVCY OCVKQP YJKEJ QRGTCVGU %
UGPKQT TGVCKN OGTEJCPFKUKPI OCPCIGT DTl
ence in retail and wholesale distribution, specializing in strategic
CPCN[VKEU CPF XGPFQT TGNCVKQPUJKR OCPCI
OWNVKRNG TQNGU HQT VJG EQOOGTEG TGVCKN
OGPVU +P ,WN[ UJG YCU RTQOQVGF VQ-GZGEV
erations, leading the Choctaw Nation's Commerce Retail Operations
VGCOoU QXGTCNN UVTCVGI[ CPF FCKN[ QRGTC\
What project or innovation are you most looking forward to in
2021? p+P +00 OQUV NQQMKPI HQTYCTF VQ C
KPUKFG QH QWT NQECVKQPU VQ OGGV VJG UCHEH
expect.”
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GARRETT CRUMPTON, 38

Director of Marketing

Company: Golden Pantry

Headquarters: Watkinsville, Ga.
Number of Stores: 32
Years With the Company: 2

Garrett Crumpton joined Flash Foods right out of
college in 2008 as an operations supervisor. He ran
a division for several years. Crumpton went on to
work as a category manager for CST Brands before
moving into marketing with Circle K. Two years
ago, Crumpton joined Golden Pantry as director of
marketing. Crumpton said he is fortunate to have
had some great mentors in the industry. He enjoys
heading to work every day because retail is always
changing and always challenging. Crumpton wants
to continue to grow with Golden Pantry and help
others succeed in their career goals as he has been
able to do in his.

What'’s the biggest issue facing c-stores today?
“Multichannel buying experiences are the largest
challenge for c-stores.”

FOUAD EL-NEMR, 28

Executive Vice President

Company: Nouria Energy

Headquarters: Worcester, Mass.
Number of Stores: 128
Years With the Company: 5]

COLIN DORNISH, 31

Senior Director of Operations

Company: Coen Markets Inc.

Headquarters: Canonsburg, Pa.
Number of Stores: 56
Years With the Company: 7

Colin Dornish serves as the
senior director of operations for
Coen Markets, one of the old-
est and largest convenience store
chains in the Pittsburgh region. It
began serving the public in 1923, and
today operates nearly 60 stores in Pennsylvania, Ohio
and West Virginia.

What do today’s young executives bring to the table?
“The convenience store industry has been challenged
VQ CFCRV QXGT VJG RCUV ,XG [GCTU |
vant and meet our customers’ expectations. Technol-
ogy has become a critical part of convenience store
development. Many young executives are coming to
their leadership tables with diverse backgrounds in
technology applications to impact business processes
and increase productivity. Our industry is always evolv-
ing, and the excitement of what we can build today to
impact our lives for the future is the most exciting part
of being a young executive in the convenience store
industry.”

Fouad EI-Nemr is a second-generation leader at Nouria Energy, a Massachu-
setts-based chain founded in 1989 by his father, Tony EI-Nemr, when he purchased a
single underperforming service station in Auburn, Mass. Today, the company operates nearly 130 stores,
46 Golden Nozzle carwashes, the award winning Whately Diner and supplies fuel to a network of 150

dealer-operated sites.

How is being part of a family business helping you reach your career goals as a young executive?
“Today’s young executives essentially bring unique and different strategic approaches to the table. They
add a fresh, new dimension to strategic thinking that might not have been previously considered. Being
RCTV QH VJG HCOKN[ DWUKPGUU JCU IKXGP OG C ,TUVIJCPF GZRGTKGPEG
— from working as a sales associate at store level, to becoming a c-suite executive. This experience was
invaluable because it allowed me to gain a comprehensive understanding of the business and, most
importantly, a unique appreciation for each of its parts to accomplish my career goals.”




Steven Flores has been instrumental in building an innovative
and inclusive culture across his team that enables them to deliver
results and serve the organization by optimizing fuel prices at
4,600-plus locations throughout the U.S. and Canada. It is his

ST EVEN FLO R ES, 36 bias for action that has positioned 7-Eleven to grow and retain

Senior Director, Retail Fuel Pricing & Fleet $$ fGGVY EWUVQOGTU YJKNG UVC[KPI CIJGCF Q
What is the most challenging issue facing young executives

Company:  7-Eleven today? p+P CFFKVKQP VQ MGGRKPI QWT EQORCRP|

s Irving, Texas VJG TCRKFN[ GXQNXKPI FKIKVCN GPXKTQPOGP

Numk-)erofStores: 71,800 globally, 12,000 in North VCNGPV CESWKU KVKQP CPE FGXGNQROGPV R

America n A A - . .

S —— 3 g:‘enziz;\tjce and the importance of diversity and inclusion are top

Iyritgml;llgelgrﬁ\g GIACOBBI’G?’I:'SOFF GIVEN, 3

Vice President of Operations
Company: Procaccianti Cos.

Headquarters: Cranston, R.I. Company: Good 2 Go Stores
Number of Stores: 2 Headquarters: Idaho Falls, Idaho
Years With the Company: 2 Number of Stores: 61
Years With the Company: 2

Nicholas Giacobbi grew up in his family’s

local c-store business. After attending college for Geoff Given began his career in the convenience
DWUKPGUU CPF ,PCPEG JG YCU FTCYRPFWUWFCN YGKIMICYGEGBETCE 2GVTQNGWC
development and construction, which led to a 10- way through multiple positions in several divisions.
[GCT ECTGGT DWKNFKPI JQURKVCNU D& PMUCRINITOMLKEKIGRIQT J)OQF )Q KP 1|
and other retail facilities for a national development %WWTTGPVN[ )KXGP CPF JKU VGCO CTG
and construction Elevate,” a program that provides a clear path for team
,TO *G LQKPGF members to grow with the company and achieve their
Procaccianti Cos. goals, focusing on leadership so that wherever they go,
two years ago VIJG[ ECP YCXG VJG )QQF )Q fCI CPF
as development because they were invested in by Good 2 Go.
director. The com- What's your favorite thing about your job/role?
RCP[ TGEGPVN[ NCWPEJGF 0GQP /ICTMGURKEEBIECRMDKNKV[ VQ DG C RQUKVK
cobbi has been instrumental in identifying locations and helping them succeed in their aspirations.”

and orchestrating the predevelopment, development
and construction of the sites. In addition to two op -
erational c-stores, six more are under development/
EQPUVTWEVKQP O0GQP /CTMGV JCU C IQCN VQ ITQY VQ
sites in the Northeast within the next 18 months.
What project or innovation are you most look -
ing forward to in 2021? p+00 NQQMKPI HQTYCTF VQ
the deployment of new technologies in the c-store
space that align with the dramatic shifts in consumer
behavior and preferences.”




40 Under 40

CHRIS HARTMAN, 31

Director of Fuels, Forecourt & Advertising

Company: Rutter's

Headquarters: York, Pa.
Number of Stores: 78

Years With the Company: 25

9JGP JG YCU [GCTU QNF %JTKU *CTVOCP YCU &ClI
ation for the family’s c-store business. As a teenager stocking shelves and running
registers, Hartman observed how fuel and tobacco drove sales. When he rejoined
the company a few years ago, after earning his MBA and working as a food broker,
the chain had refocused on attracting customers by providing restaurant-level
HQQFUGTXKEG CPF CNUQ FKXGTUK,GF KPVQ ICOKPI CP
the company’s ability to adapt to trends and customer expectations will push future
success.

What do you think today’s young executives bring to the table? “We bring a
passion to shape the long-term vision of our companies to ensure future success as
needs change.”

TVQ TGRTGYGPV V

CNGU

AMIR HASSAN, 2

Operations Coordinator

Company:  H&S Energy LLC ARABY HASSAN, 20

Headquarters: Orange, Calif. Marketing and Sales Coordinator
Number of Stores: 112
Years With the Company: 5 Company: H&S Energy LLC
Headquarters: Orange, Calif.
. , . Number of Stores: 112
As a second-generation member of the family business, Hmber of SIores B
Years With the Company: Officially 1.5

Amir Hassan grew up learning about convenience stores.
While Hassan had originally planned to become a doctor,
he felt destiny guiding him into the family business, and As a second-generation member of the fam-
JG QH,EKCNN[ LQKPGF VJG EQORCP][ Y JigBusinessyM&S Ereigy has alBays been part of
Energy operates 46 company-owned Power Markets and 56 Araby Hassan’s life, and he’s
ExtraMile c-stores in California, and plans to double its store been assisting his father
EQWPV KP ,XG [GCTU #U QRGTCVKQPU E *aDdJud elePsirRNaG/pung
a key role in the chain’s numerous initiatives from growing age. In his current role
its store network to launching a loyalty program and mobile as marketing and sales
CRR +P 3 QH 2QYGT /CTMGV RNCP|U VQ FGDWV C E|C tbaidigalor, Hassan
less store pilot at a handful of its sites. works with vendors,

What project or innovation are you most looking for- team members and
ward to in 2021? “The project | am most looking forward executives to ensure
VQ KP KU QWT ECUJKGTNGUU UVQTG K P gmarketing initiatives

and goals are met. The

team has been busy working
on a range of projects from a new mobile app and
loyalty program to store remodels and its new
subscription-based car wash model.

What project or innovation are you most
looking forward to in 2021?  “The growth of our
mobile app alongside the release of our loy-
alty program to better serve our customers and
community.”

BQTFKPCVQ
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CHIQUITA JONE

Regional Director of Operations

Company: Circle K

Headquarters: Tempe, Ariz.

Number of Stores: 109 (in region) 15,000+ (overall)
Years With the Company: 5

Chiquita Jones began her career working for a de-
partment store after college before joining Speedway
in 2011. Jones wore many hats throughout her time at
Speedway, which helped her become a well-rounded,
visionary leader. Today, she has a knack for directing
company operations in a growth-minded direction. She
joined Alimentation Couche-Tard (Circle K) just under
,XG [GCTU CIQ

ANKUSH KAMRE

LIV "« A>T "vw VA

Company: KFT Holdings
Headquarters: Bakersfield, Calif.
Number of Stores: 5

Years With the Company: 8

Ankush Kamboj began working at his parents’

+P JGT EWTTGPV TQ N GecdhiknieGdeks(p S MNteF schdalEMdon vigekends

QRGTCVKQPU KP EGPVTCN +NNKPQKU idQdgh 86hodIEAE colldgd, e QoEeUp the @anks in

approximately 100 sites for the Heartland Business Unit.
She is directly responsible for ensuring that processes in
JGT TGIKQP TWP GH,EKGPVN]

What project or innovation are you most looking
forward to in 2021? “Seeing the results and initiatives
from our new Business Resource Group. One of the fo-
cuses is on diversity and inclusion, which is huge, espe-
cially for women in a predominantly male-run industry.”

KFT Holdings’ current 7-Eleven locations and Den-
ny’s restaurants, learning both sides of the business

DGHQTG DGEQOKPI EJKGH QRGTCVKP
combining his experience in restaurants and c-stores
to help start the Millbrook Station brand. Millbrook
Station c-stores are both “tech- and fresh food-
obsessed,” aiming to elevate the convenience store
experience for its customers while looking to expand
aggressively in the next several years.

What'’s your favorite thing about your job/role?

“From the employees to our customers, focusing on
servant leadership as well as leveraging technology,
store design and merchandizing all energize me.”

PATRICK LAWRENCE, 33

Vice President

Company: Speedy Q Markets
Headquarters: Kimball, Mich.
Number of Stores: 21
Years With the Company: 13

Patrick Lawrence is third-generation member of the Speedy Q founding family. He began
working with the company part-time, cleaning up the truck lot and stocking coolers when he
was 16, and joining full-time when he was 20. Under Lawrence’s guidance as vice president,
Speedy Q has developed an environment in which the company’s various departmental teams
are in constant communication, allowing them to share information and quickly address any

issues that may arise.

What is the most challenging issue facing young executives today?

“Making sure you can

attract and surround yourself with the best people.”




40 Under 40

ANNIE MARSZAL, 37

JCiv OATTIAA iUiece«i
Company:

Headquarters:
Number of Stores:

Sacramento, Calif.

Years With the Company:

I "vwViA

California Retail Management / Lahaina Petroleum

25 in California, 17 in Hawaii
Officially 10

Annie Marszal grew up in the industry, going to sites with her dad. After
college, she moved to New York City to gain outside experience and sharpen
her business skills. Before moving home to Sacramento, she took an internship

YKVJ VIJG /IKENCPF 6GZCU

DCUGF -GPV -YKM UVQTGU /CTU\CN QF

business in 2011 and is grateful to have worked side by side with her dad, Ed Marszal,
over the last decade. She is responsible for bringing new sites to the company, remod-
eling and improving existing sites, and she serves on several industry advisory commit-

tees and executive committees.

What'’s your favorite thing about your job/role?

“l get to work with my dad and

brother every day, growing a business that started with just one gas station in 1981 to

over 40 stores in California and Hawaii.”

ERICA PARET, 32

Associate General Counsel

Company: GPM Empire LLC (formerly Em-
pire Petroleum Partners LLC)

Headquarters:
Number of Stores:

Dallas

1,466 wholesale loca-
tions; 88 retail locations (Empire Petroleum)
Years With the Company: 5

Erica Paret got her start in the convenience industry as
outside counsel to Empire, assisting on due diligence for one
of its acquisitions back in 2014. Today, Paret is most excited
about the integration of Empire’s existing business into GPM
and seeing how the combination of the two businesses can
accelerate their growth strategies and allow the company to
better serve its existing customers.

What's your favorite thing about your job/role? “I have the
opportunity to interact and learn a variety of new things about
our business every day from the different departments, including
QRGTCVKQPU ,PCPEG CPF CEEQWPVKPI
better lawyer by being able to understand the business functions
in order to collaborate and better serve our customers.”

CINDY PERILLI, 37

Associate Experience Strategist
Company: Wawa Inc.
Headquarters:

Number of Stores:

Wawa, Pa.
860+
Years With the Company: 7

Cindy Perilli began her ca-
reer in human resources (HR)
with generalist roles, later
moving through various HR
disciplines, including infor -
mation systems, training and
development, performance
improvement, change manage -
ment, and now employee experience.
She brought with her to Wawa HR experience across
PQPRTQ,V OCPWHCEVWTKPI HCUJKQ
food operations. As associate experience strate-

C §i$, PerillidokeRtit stratedle OCldbksdt the @ssoci-
ate experience’ holistically from the Talent Lifecycle
viewpoint, i.e. from pre-hire to retire. She also acts as
associate advocate on projects to ensure decisions
are made with the associate at the center. When a
business problem is tied to human behaviors, she
conducts full-scale performance improvement inves-
tigations to identify root causes through qualitative
and quantitative data to guide solutions.

What project or innovation are you most look -
ing forward in 2021? “Deep focus on our associates’
needs to improve their holistic work experience.”
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KATIE PETRU, 38

Director, Communications and Community

Company: Casey'’s

Headquarters: Ankeny, lowa
Number of Stores: Nearly 2,300
Years With the Company: 1

9JKNG JGT RQUKVKQP CV %CUG[oU KU -CVKG 2GV
PKGPEG UVQTG KPFWUVT[ VJG +QYC PCVKXG ITGY QP %CUG[gd RK\\C CPF
HOQWPVCKP FTKPMU 2GVTW UCKF UJG NQXGU DGKPI CDNG QPPGEV YJCV
FQGU KP JGT TQNG CU %CUG[oU FKTGEVQT QH EQOOWPKECVKQPU CPF EQOOW
VQ VIJG YQTNF CPF VJG RGQRNG CTQWPF JGT ‘XGﬁ F LﬁMbF JG T O@C%(zo
EQNNGCIWGU OCMG C FKTGEV KORCEV YKVJ VJGK Mé&\t KU c V
OWPKVKGU VIG[ UGTXG President

What's the biggest issue facing c-stores today? p4GNGXCPEG $G

KPI EQPXGPKGPV KU VCDNG UVCMGU t VQ EQPPGEYM K VIAsIS IWGUV YG OWU\
TGNGXCPV KP VIGKT NKHG FCKN[ CEVKXKVKGU C*Iﬁﬂgq“flf‘%‘;‘s:NK)@‘GrE'd@' ITGCV GZRGT

Number of Stores:

Years With the Company: 10
BRIAN PREVATT, 3 4[CP 4C\QYUM[ KU VJG RTG
LTIV STV se Tyw ViA QH HCOKN[ QYPGF 40CTVU ..

EQORCP[ VIJCV YCU HQWPFGH
Company:  Parkers KP %JKECIQ 40CTVU QRC
Headquarters: Savannah, Ga. E UVQTGU WPFEFGT VJG /KPWYV
e CPF (KNNKPWR DCPPGTU $G
S ELLAS U C HCOKN[ DWUKPGUU ICXG 4

VIJG QRRQTVWPKV[ VQ NGCF
$GHQTG LQKPKPI 2CTMGToU $TKCP 2TGXCVV URGPVRANBNXEU FORRQEEGEG CVW C [C
VCZ OCPCIGT YKVJ *CPEQEM #UMGY %Q KP 5CXCRAPEIIQKG YKGTGURCEG HQT
JG FGUKIPGF NQPI VGTO UVTCVGIKE CPF ,PCPEKCNCRN G HQU UKIIPREANP KIQY V J
KPENWFKPI 2CTMGToU #HVGT LQKPKPI 2CTMGToU EGAIUXGKH HQ@GT JIEKI BPLETEH
VIG %2# DGHQTG DGEQOKPI EJKGH ,PCPEKCN QH, EGRRQTEXPKWJUVBCITQG TCI ¥ G!
CTG VQ EQPVKPWG VQ UECNG VQ OGGV VJG PGGFUYCH B N IP BYGHKDIN[QKP®RX (
VKXG FKXGTUG CPF HCUV ITQYKPI EQORCP[ CV 2CRMG®RIUGq +P CFFKVKQP VQ
UGTXKPI CU C XCNWGF ,PCPEKCN UVTCVGIKUV CPF Yii#deltQdayV yoBn@exdcMG ToU V G (
JG UVC[U CEVKXG KP RTQHGUUKQPCN CPF EQOOW Ri%Y briqgTd @e tahlEn/ KThie U
What'’s the biggest issue facing c-stores today? POCXKICVKPI EJCPEG VQ EJCPIG CPF EQP\
VIG GXQNXKPI EQPXGPKGPEG UVQTG KPFWUVT[ YKQICXONXE YOB KCE QBT 6
KPIU PGY EQORGVKVQTU TKUKPI QRGTCVKPI EQ WM BIPFX G PRKIEMENGG BEPKFPY JG F
NCDQT OCTMGYV ¢ QWT EWUVQOGTU YKNN NQQI
HGTGPV [GCTU HTQO PQY
GZGEWVKXGU ECTT[ VJG XKL
QWT HWVWTG JQNFU 6JG[ JC
CPUYGTU VQ YJCV RTQFWEV!
VQOGTU YKNN DG NQQMKPI F
YG ECP DGVVGT UGTXG QWT
VKGU IQKPI HQTYCTF ¢
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MATTHEW REDMOND, 33 KATIE ROBERTS

President
Brand Development and

Company:  Raymer Oil Co. Communications Manager

Headquarters: Statesville, N.C.
Number of Stores: 38 Company: The Kent Cos. Inc.
Years With the Company: 10 Headquarters: Midland, Texas
Number of Stores: 54
Years With the Company: 3

Convenience is in Matthew

4GFOQPFoU DNQQF/ 4GF
mond joined the four-gen - Katie Roberts serves as the brand development and

GTCVKQP HCOKN[[DWUKPGUU CHVYGT communications manager for The Kent Cos., which oper-
ITCFWCVKPI YKVJ\C ,PCPEG ates 54 Kent Kwik convenience stores. The Kent Cos. is
degree from Appalachian helping Roberts reach her career goals, allowing her the

5VCVG 7TPKXGTUKV][ fGZKDKNKV[ VQ VT[ PGY VJKPIU YKVJKP E
YCU PCOGF RTGUKFGPY 4C[OGT DTCPFKPI CRRTQCEJGU 4QDGTVU GPLQIL
1KN KP A4GFOQPF JCU ITQYP what the chain has done in the past and share what she
4C[OGT 1KNoU QRGTCVKQP HTQO QPG thinkQthexhdi@couldHy iQ th&futuke Rvith the support of

LWUV QXGT ,XG [GCTU 6JG EQPXGPKGHeEaledgu€3TGU QRGTCVG

WPFGT VJG DCPPGTU (CUV 2JKNoU CPF WHKas it ke to work in the c-store industry as a

What's the biggest issue facing c-stores today? young executive? p6QFC[oU [QWPI GZGEWVKXGL
p6JG KORCEV VJCV %18+& KU JCXKPICOKINKKNEPHQRYVEBWRBGTURGEVKXGU VQ \
to have on the labor market, and what that means in GZGEWVKXGU CTG OQTG CEEGRVKPI QH E

VGTOU QH CFCRVCVKQP VQ PGY VGEJRMWWQIKEQWIHRFCTKGU HQT VIJG DGVVGTOGP

TED SADOWSKI, 39

Regional Director of Operations

Company: QuickChek Corp.

Headquarters: Whitehouse Station, N.J.
Number of Stores: 158
Years With the Company: 75

6GF 5CFQYUMK IQV JKU UVCTV KP VJG KPFWUVT[ YJGP JG C\
ENCUUGU YKVJ BSWKEM%JGM GORNQ[GGU &CXKF $WUUKGTG CPF &Q!
EQORCP[oU EWNVWTG XCNWGU CPF OKUUKQP 5CFQYUMK MPGY JG P
%JGM VGCO +P JKU EWTTGPV TQNG CU TGIKQPCN FKTGEVQT QH QRG
GPJCPEKPI VIJG NGCFGTUJKR RKRGNKPG KP UVQTG QRGTCVKQPU CPF
OWNVK WPKV CPF GZGEWVKXG UWEEGUUKQP RNCPPKPI 6JG EQORCP
FKUVTKEVY NGCFGT TQNG FGUKIPGF VQ RTQXKFG GZRGTKGPVKCN NG
ECTGGT GPTKEJOGPVY HQT HWVWTG 3WKEM%JGM GZGEWVKXGU
What'’s your favorite thing about your job/role? p'CEJ YGGM O[ VKOG QP VJG HTQPV
coaching, teaching, mentoring and troubleshooting store operations, with the most talented
CPF FGFKECVGF VGCO OGODGTU KP VIJG EQPXGPKGPEG KPFWUVT[ Kl




,QP 5KTQP YCU ,TUV JKTGF KPVQ C FKHHGTGP\
JKGT 1KNoU EQTRQTCVG VGCO ,WUV QPG YGGM
JG YCU FGUVKPGF HQT C FKHHGTGPV RQUKVKQT
GPEG KP VIJG HQQFUGTXKEG KPFWUVT[ CPF GXf(
EQWNFPoV UVQR VCNMKPI CDQWYV CNN VJG QRR

JON S|RON, 36 VJG MKVEJGPU *G YCU SWKEMN[ OQXGF KPVQ V
Food & Beverage Director RQUKVKQP *KU PKEMPCOG n,QPP[ *QVFQIU o Y

P[oU ,PCPEG OCPCIGT QPG FC[ CPF KV UVWEM
Company:  Gier Oil Co. HQT VJG TQNNGT ITKNNU 6JG EJCKP TGEGPVN]
et il LAl RTQITCO WUKPI CNN PGY RK\WC TGEKRGU YKVJ
Number of Stores: 50

What'’s your favorite thing about your job/role? P'XGT[ FC[ + I1G\

vears With the Company: 25 VQ RNC[ YKVJ HQQF CPF + ECPoV DGNKGXG VJK

HEIDI STEINKER Enmerljg:torSof-EmoncleS’ 39

Branded Fuels Specialist
Company: Tri Star Energy

Company: Beck Suppliers Inc. Headquarters: Nashville, Tenn.
Headquarters: Fremont, Ohio Number of Stores: 145 company-owned sites, 600+ dealers
Number of Stores: 27 company-owned Years With the Company: 6

FriendShip Stores, and several hundred
independently-owned dealer locations

#HVGT C FGECFG QH YQTMKPI KP YGCN
5VQMGU NQQMGF HQTYCTF
VQ VJG EJCNNGPIGU JGoF

#U C DTCPFGF HWGNU URGEKCNKUV *GKEG XWPCRKIRPMIENV KPR E®NR Q
XGTUGF QP DW[KPI HWGN CU YGNN CU OB KPCFEBEGC \HQIPU NRIUG
CPF EQPVTCEVU YKVJ UWRRNKGTU CPFBQFROGPHMBAEB HRQTIGEJCKP

RCUUKQP CPF UVTQPI NGCFGTUJKR UMKNMNMQUMBGE BRWIONKBTYCTF VQ

ITQYKPI KP JGT ECTGGT YKVJ $GEM 5WRRNKNS/UUECRBKEQPYWRNW UMGY
KPlI VQ UWRRQTY DTCPFGF HWGN-GZRCPOUWBP GH V IFB/E VQTWR RN K
GTUo KPFGRGPFGPVN[ QYPGF UKVGU JGNRKPIIRPIGORfQ K FEOINKPI YKVI VIG ,UE
DTCPFGF fCl YIKNG TGOCKPKPI WPKSWG K JGKBUBVRTG BWEN QH JKU [GCT Y
CEVGT CPF QHHGTKPIU $GEM 5WRRNK U KU RGTVQPHUGEHWE&BKKEJIJG CESWKUKYV
KPFWUVT[ HWNN QH QRRQTVWPKVKGU /CPF JCU C FKXNKBRIWY BWCIOLKN HQT 6TK 5V
What's the biggest issue facing c-stores today? p+P VTCPUCEVKQP KPETGCUGF )\
VQFC[oU GPXKTQPOGPVY E UVQTGU OWUV ,PF VJG RGOGWGEN BBIDCONRCP[oU TGV CKN
CPEG QH IKXKPI EQPVCEVNGUU QRVKQPU YKVIQWN EDQORBRTRITUKMNQECVKQPU Y
EWUVQOGT UGTXKEG YJKNG CNUQ NG TCIKPI NQ[RRENWRVHBPFKEQ@KNKN[ CPF
EQORCP[ RCTVPGT DTCPFU QT RTQRTKG v Q FEEHGKE® EKCWET 6 U

What do you think today’s young

executives bring to the table? p+ VIJKPM [QWPI GZG
VKXGU CUUKUV KP DTKPIKPI VGEJPQNQIF
QRGTCVKQPU ¢

Years With the Company: 6
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WALEED WADI, 39

Division Vice President, South

Company: Kum & Go
Headquarters: Des Moines, lowa
Number of Stores: 400

| R FAN TEJAN | , 36 Years With the Company: 3

President & CEO
9CNGGF 9CFKoU HCVJGT QYPGF EQPXGPKGPEG U

Company:  Tejani Holdings Inc. ITGY WR OQRRKPI UVQEMKPI UJGNXGU CPF TWPP|
Headquarters:  Sugar Land, Texas JCF C URGEKCN UVQQN HQT JKO UQ JG EQWNF YQ
Y“‘et;zbvevri:’;;{:rg;pany.“o+ o EWUVQOGTU 9CFK YGPV QP VQ UGTXG [GCTU KF
' ECTGGT KP TKUM OCPCIGOGPV YJKEJ NGF JKO VC

[GCTU CIQ 9CFK KU RCUUKQPCVG CDQWYV -WO )C

Irfan Tejani acquired and opened &C[U $GVVGTo D[ EQPPGEVKPI YKVJ RGQRNG 6JG
JKU ,TUV E UVQTG KP # CPBYFGGEJPQNQI[ RNCVHQTO %TGY CP CRR VJC

NCVGT JKU %JCTIG 7R EQP)XG®PREIEGEPEBQTG CUUQEKCVGU

UVQTG EJCKP JCU ITQYP VQ Wh&slwudfavorite thing about your job/role? p+P CFFKVKQP VQ

UKVGU KP 6GZCU CPF . QWKUXRCFITCVEPH UVQTGU KP CP GZEKVKPI KPFWUVT[ +

JGoU QP VTCEM VQ TGCEJ QWEEBKQRUCPF RTQXKFKPI QRRQTVWPKVKGU HQ"

KP 9KVJI %JCTIG 7R 6GLCPK

CURKTGU VQ ETGCVG C FGUVKPCVKQP UVQR

YJGTG CNN EWUVQOGTU HGGN IEQOG

CPF ECP ,PF VJG RTQFWEVU

XKEGU VJG[ PGGF KPENWFKPI HQQF CP

GNGEVTKE XGJKENG EJCTIKPI %JCTIG 7R

RNCPU VQ NCWPEJ C NQ[CNV[ RTQITCO K|P
COQPI QVIJGT KPKVKCVYKXGU

SLATON WHATLEY, 33

Director of Operations

Company: Whatley Oil Co.

What project or innovation are Headgquarters: Columbus, Ga.
you most looking forward to in humber of Stores: "
Years With the Company: 35

2021? p#NQPI YKVI NQQMKPI HQ
VQ QWT QTICPKE ITQYVJ KP VJG [GCT
YG YKNN DG FGXQVGF VQ INTCWFP 9JCVNG[ KU C VIKTF IGPGTCVKQP OGOD!
KPI CPF KORNGOGPVKPI VICDBQIENKU ECTGGT KP #TK\QPC CPF %CNKHQTPKC
RTQITCO CNN CETQUU QWTUBRHOKFE T DGHQTG JG OQXGF JQOG VQ )GQTIKC
FCF CPF WPENG KP QRGTCVKPI <GNOQoU <KR +P E
VTCKPGF WPFGT KPFWUVT[ XGVGTCP 4CNRJ $[TPG
VQT QH QRGTCVKQPU HQT 9JCVNG[ 1KN %Q 9JGP
9JCVNG[ UVGRRGF WR VQ VJG TQNG 6QFC[ JGoU |
VKQPU QH VJG EQORCP[ 6JG EJCKP KU DWU[ TGO (
VQ QRGP KVU ,TUV WPDTCPF
GF UKVG
What project or in-
novation are you most
looking forward to in
2021? p% QORNGVKPI EQP
UVTWEVKQP QP CPF QRGPKPI
QWT PGY fCIUJKR UVQTG KP
%QNWODWU )C g
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Sarah Whitney oversees strategic marketing, branding and
communication efforts for three distinct brands — Tiger Fuel Co.,
The Market convenience stores and TigerWash — while authenti-
cally engaging with customers and sharing stories of the Tiger
Fuel team. Future Tiger Fuel projects include implementing a
custom online ordering feature within the mobile app and web-
site, offering monthly subscriptions and inviting customers to turn
VIGKT NQ[CNV[ RQKPVU KPVQ FQPCVKQPU HQT NQE

SARAH WH |TN EY, Slecently acquired a solar panel company and has plans to build

"AivieA v >AZil"7} an express tunnel car wash and a new deli store with a drive-
through option.
Company:  Tiger Fuel Co. What'’s your favorite thing about your job/role? “I work with
Headquarters:  Charlottesville, Va. passionate, collaborative, authentic and diverse people who truly
Number of Stores: 9

want to make an impact on our community, and it is a privilege
to be part of such a great culture and work with a team that feels
like family.”

Years With the Company: 2

ALEX WILLIAMS, 33 STEPHANIE ZIERKE

iV i A>T "vwViA Controller
Company: Jiffy Trip Company: Parkland USA
Headquarters: Enid, Okla. Headquarters: Calgary, Alberta, Canada
Number of Stores: 29 Number of Stores: 7 locally, 58 regionally
Years With the Company: 11 Years With the Company: 13

Alex Williams is a third- #HVGT ITCFWCVKPI EQNNGIG CPF YQTME
generation member of Stephanie Zierke went into the private sector, deciding on
the family business. the oil and gas industry because her father worked in the
After college, Williams industry for 30 years. Zierke took a job in accounts receivable
began managing for a wholesale company to get her foot in the door; three
c-stores for Jiffy Trip months later, she was offered the job of controller of the
while he completed retail division at Parkland USA. Parkland recently announced
his MBA from Okla- the rebranding of all of its retail operations in the U.S. to On
homa State University. the Run. Zierke is excited to see the sites come together and
Over the next four years unify with Parkland’s retalil sites in Canada.
Williams served as a district What's your favorite thing about your job/role? “So
manager overseeing 10 locations. much of retail is in the details, and as a detail-oriented per-
In 2018, he was promoted to his current role of chief son, | love to be able to dive into the details of the business

QRGTCVKPI QH,EGT +P VJKU RQUKYVK{Qimprove the dveras plduteP UKD N G
for operations, fuel strategy, land development and
overseeing four district managers. Jiffy Trip is poised
to grow to 50 multi-site locations by 2025 and 100
locations by 2030, expanding with new concept stores
through the Central U.S.
What project or innovation are you most looking
forward to in 2021? “In Q1, we will be debuting our
Jiffy Trip Mobile App with food ordering for our JT’s
Restaurants.”




